
Timeline 
July August September October November December January ‘15 February 

July 15th Council Meeting 

Aug 20th Marketing Committee 
Approve brand positioning 

Select 3-4 Taglines 

Sept 10th – October 10th  
Receive public feedback via 

survey and forums 
Oct 15th Marketing Committee 

Review survey and forum results 
Select taglines to develop creative 

routes against 

February Meetings 
Final approval of 

assets 

December 16th Marketing Committee 
Present revisions; Select 1 tagline 

and 1 creative route 

November 19th Marketing Committee 
Present 2-4 creative routes per 

tagline; Narrow to 1-2 routes each 

FINALIZE 
RESEARCH 
FINDINGS 

BRAND 
STRATEGY 
Finalize brand 
platform  
Narrow taglines 

BRAND IDENTITY & DESIGN DEVELOPMENT 
Concept reviews / approvals 
Design brand assets 

BRAND GUIDELINES  
& ASSET FINALIZATION 

TAGLINE SELECTION 
Tagline options go to public for 
feedback 

January Meetings 
Approve creative route 


